HOW TO PROMOTE THE

FITGRID CLASS APP
TO YOUR COMMUNITY

The FitGrid Class App is a powerful business tool for studio
owners. In addition to providing you with valuable data and a
built-in referral engine, its superpower is the ability to connect
your community. But to experience the benefits of this tool,
you have to get your community on board. That’s why we’ve
put together a quick guide on the most effective ways to
market the Class App community so you can start experiencing
the benefits.

FAMILIARIZE
YOURSELF WITH
THE APP

The first step in promoting
anything new is to
understand it. Download the
app and get to know your
way around. Identify features
that will resonate with your
clients and overall
community.

KNOW WHAT THE BENEFITS ARE FOR THE CONSUMER

Get your clients excited about the Class App by telling them how it enhances their
experience at your studio:Connection: Connect with people at the studio and
develop friendships. You can also see who’s in your classes and invite friends who
haven’t been to the studio before!

Reminders: Never miss another class!
Easily view your schedule in the app
and get push notifications to remind
you about upcoming classes.

Challenges: Participate in virtual
challenges & events in a more
connected way.

Personalization: Personalize your
app profile to inform instructors of
your pains & injuries directly in their
FitGrid Pro app so they can customize
classes for you.

Workout tracking: The app
automatically tracks your workouts
and classes, so it’s easier than ever to
hit your fitness goals.

Accountability: Fitness isn’t just
more fun with friends. It’s more
effective, too. The app will notify you
when your friends sign up for class so
you’re motivated to join them.

GET YOUR STAFF &
INSTRUCTORS ON BOARD

Newsletters are published by clubs,
churches, societies, associations, and
businesses—especially companies—to
provide information of interest to
members, customers, or employees.
Google's definition of a newsletter is, "a
bulletin issued periodically to the
members of a society, business, or
organization." Newspapers and leaflets
are types of newsletters.

SPREAD THE WORD IN
EMAIL & SOCIAL

Use your communication channels to
spread the word about the Class App
and its benefits to your clients. Include
it in your newsletter, a dedicated eblast, and post about it on social media.
Include examples of how they can use it
and highlight ways to improve their
experience at your studio.

CREATE A CHALLENGE TO
KICKSTART ENGAGEMENT

Want to get your clients excited about
using the Class App? Create a fitness
challenge or referral campaign. Groups
are a great way to set up accountability
buddies, while the “Invite to Class”
function is the perfect tool to set up a
referral challenge!

Head to our Resource Library for graphics and templates to help you promote the Class App to your
community or click here to watch the replay of our webinar.

